NATIONAL 
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Dog Whisperer 
Cesar rehabilitates new aggressive, scared, lazy, compulsive 
and jealous dogs — and the families who are in the dark 
about how their own behaviour contributes to the dogs’ 

| quirky traits. 


eS 
> The Known Universe 


ò Explore the fascinating mysteries of our universe; 
from killer asteroids and sun storms to massive 
volcanoes and life on other planets. 


Discover the engineering leaps that enabled 


| Big Bigger Biggest 


massive structures, like skyscrapers, to be built. 
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National Geographic Channel's compelling 
investigative specials and breathtaking visuals satiate 
curiosity about the exciting world in which we live. 


The Known Universe 


Locked Up Abroad 


Witness the true stories of unsuspecting travelers embarked on what they thought 
would be fun-filled vacations, only to barely make it home. 


Hard Time 


A yearlong journey 
behind bars, following 
the lives of those who 
work and serve time 
in two of Georgia's 
toughest maximum- 
security prisons. 


Locked Up Abroad 


new series 


Rocket Man The Indestructibles 
A family from Alabama who are all NASA rocket scientists enjoy blowing Using original footage of disastrous 
up comets and coming up with answers to science’s biggest problems. accidents, this new series uncovers 


the science behind some of the most ha 
amazing survival stories of our time. t The Indestru 
CMS Aes. | 


Audience Profile 


Demographic Profile 
% of A18+ AMA, English Canada 
BBM Canada PPM Data M-Su 2a-2a (Jan3-May29/11) 
st 
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More likely to: 
e Be concerned about the environment (115) and would definitely e Spend $1,000-$1,999 on furniture (147), $2,500+ on home repairs/ 
consider purchasing/leasing a hybrid vehicle (114) renovations (126) and make improvements to their lighting (114), as 


e Use several banking services equally (180) and use credit union for well as paint/wallpaper (111) 


both banking (143) and investment (141) purposes e Own a snowmobile/ATV (147), sailboat/powerboat (140) as well as a 


e Have purchased a used vehicle in the past 2 years (113) and enjoy motor home/camping trailer (113) 


performing major (230) or basic (147) vehicle maintenance themselves œ Play individual/team sports (118), enjoy downhill skiing/snowboarding 


e Spend up to $149 on household groceries in the past week (116), (148) and golfing (115) 
order take-out 4+ times per month (117) and drink 12+ regular soft e Enjoy visiting national/provincial parks (128), the theatre/ballet/opera/ 
drinks per week (111) symphony (119), and vacationing in the Carribean, Mexico, Central/ 


South America (123) 
Source: Fall’10 BBM Extended Diary Data, A18-54, English Canada, % composition indexed to TV population, M-Su 6a-2a 
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